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The Forensic Institute for Research and Education (FIRE) presented Variety with a
problem: to create a way to generate money and increase awareness of the
organization.
Variety responded with the “Fueling the FIRE: Igniting Passion and Sparking
Awareness for Research and Education” campaign. In this campaign, the goal is to
raise awareness about, increase acceptance of, and improve involvement with FIRE
among its publics.
FIRE’s publics have much to gain from the organization’s mission, “To advance
forensic science through education, research and community service in collaboration
with MTSU faculty, students and community partners.” Even though many of FIRE’s
publics may be aware of the services it provides, without actual involvement with the
organization (attending its events, utilizing its services, interacting with the
organization) this awareness can be fleeting.
After completion and extensive evaluation of primary and secondary research, Variety
came up with three goals and objectives that, if carried out, will improve awareness,
acceptance and action of FIRE’s key publics. In addition to these goals and
objectives, tactics were created as a guideline on how to achieve the desired results.
These tactics include interpersonal communication with the Rutherford County
Sheriff’s Office, internship opportunities for the MTSU student body and a “Fueling
the FIRE” fundraising event geared toward the Rutherford County Community.
All three of FIRE’s publics are involved in the fundraiser in some form and each party
benefits from the event, whether through proceeds gained for a non-profit
organization, college internship credit or educational safety and awareness courses.
By applying the tactics in this campaign, FIRE will be able to accomplish both of its
expressed desires – generate money and increase awareness of the organization.

3

4

Problem Statement
Forensic Institute for Research and
Education (FIRE) needs to create a way to
generate money and increase awareness of
the organization.

Situation Analysis
When looking at FIRE on a deeper level, there is a significant need for money. In the
past, FIRE has received federal grant money to support the organization. As this
money runs out, FIRE will be forced to eliminate some of its much-needed staff and
decrease the quantity and quality of its events.
Every law enforcement officer in the state of Tennessee is required to complete 40
hours of continuing education units (CEUs) in law enforcement training during the
calendar year. FIRE offers classes catering directly to these officers’ needs. FIRE is
having a difficult time getting officers to attend its events because a) not all law
enforcement departments are aware of FIRE; b) not all law enforcement departments
can afford to attend FIRE’s courses; and c) FIRE’s current course offerings may not
contain all of the specific classes law enforcement officers need. Also, some law
enforcement departments teach these required courses in house, which allows these
departments to save money and prevents them from needing FIRE’s assistance.
Another problem area for FIRE is awareness among the Middle Tennessee State
University (MTSU) student body. Since FIRE is a department of MTSU and part of the
actual University, it needs to gain awareness around campus. If more students are
aware of what FIRE has to offer, this opens the door to higher attendance at events,
more incoming revenue opportunities and an increased interest in forensics.
The community is another area of opportunity for FIRE. FIRE strives to educate the
community in which it resides (Rutherford County). FIRE needs to focus on
strengthening its relationship with the community so that it is the go-to organization
that instantly comes to mind when people think of forensic science.
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Preliminary PR Audit
Completing and evaluating the preliminary public relations audit allowed for deeper
analysis of the organization.

Internal Environment
The first step in the preliminary PR audit is to analyze the client’s internal
environment. This is composed of performance, niche, structure, ethical base and
internal impediments.

•

Performance

FIRE is an active organization that hosts many events and training opportunities
centered around forensic research and education. FIRE’s events feature world
famous forensic anthropologists certified by the American Board of Forensic
Anthropology (ABFA) that specialize in the training material they cover at each event
(such as blood spatter analysis and man tracking). These events are of great value
not only to law enforcement emergency medical departments but also to the
community FIRE serves. They offer great insight into forensic anthropology, all that it
is capable of accomplishing and all of the advances it has made over time.
The law enforcement training courses offered by FIRE are certified by the Peace
Officer Standards and Training (P.O.S.T.) Commission. This is both a major
accomplishment by FIRE and a valuable offering to law enforcement personnel.
FIRE also offers a CSI: MTSU summer camp program geared toward students
entering the 9th grade through college freshmen. This camp includes activities, labs,
lunch, snacks and a CSI summer camp t-shirt. This camp is of great interest to
children looking to learn more about forensic science.
FIRE trains and educates a Forensic Anthropology Search and Recovery (FASR)
team that assists law enforcement, at no cost, in the recovery and documentation of
skeletal remains from crime scenes. This team is made up of select graduate and
undergraduate students at MTSU. The FASR team is a great service to law
enforcement, and its knowledge and expertise benefit the community by solving
cases that may have otherwise gone cold.
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•

Niche

FIRE is a special organization that provides services and training to specific publics
(law enforcement, forensics and certain medical fields). FIRE is different from its
largest competitor, The Forensic Anthropology Center at the University of Tennessee
(UT) in Knoxville, because it focuses on search and rescue, man tracking, gang
movement, distribution of crimes and death scene investigation.

•

Structure

FIRE is an MTSU established and sponsored institute that was developed to bring
together, “faculty and students in several scientific specialties to provide exceptional
educational and training opportunities for law enforcement, medical examiners,
coroners, attorneys, social workers, and other groups in forensic science and
Homeland Security. FIRE also fosters research collaboration and grant development
among faculty” (Quote Reference: FIRE’s Website
http://www.mtsu.edu/fire/index.php).
FIRE’s direct structure is as follows: Director, Dr. Hugh Berryman; Assistant Director,
Mitzi Dunkley; DOJ Grants Coordinator, Karen Austin; Secretary, Laurie Burger;
Community Liaison, Tiffany Saul.
FIRE also has both external and internal boards. The external board consists of
individuals who serve various areas of law enforcement, forensic science and
homeland security. The internal board consists of MTSU on-campus and
interdisciplinary members from various departments at MTSU.
FIRE does not have a formal public relations department. Instead, it utilizes its
internal associates Laurier Burger and Mitzi Dunkley to produce and distribute
promotional materials and work with outside media to promote its events.
FIRE does not have one person focused on public relationship management and
public perception. This hinders FIRE’s ability to spread awareness and maintain
relationships that would benefit both the organization and its public.
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•

Ethical Base

FIRE’s main goal, as stated in its mission statement, is to advance forensic science
through education, research and community service in collaboration with MTSU
faculty, students and community partners.
The ethical dilemma presented for FIRE is specific in that the organization needs
money, but also needs to continue creating value for the community with the events
and courses it offers.
FIRE must find a way to get out of the red and start turning profit without tarnishing its
philanthropic image.

•

Internal Impediments

FIRE needs money in order to continue hosting its valuable events and training
courses. If it does not receive the needed money, the organization cannot run
successfully.
Money provided by grants has been a substantial source of income that has kept the
organization up and running. With the lack of funds, the organization will start having
to cut its much needed staff. This will cause a variety of internal issues.
This will also further limit the amount of promotion and public relations management
that the organization is able to produce.
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External Environment
Next, the external environment was analyzed to develop a better understanding of
FIRE’s supporters, competitors, opponents and external impediments.

•

Supporters

Supporters of FIRE include former training course attendees, CSI:MTSU summer
camp attendees (and parents of the camp attendees), former FASR team members
and forensic anthropologists who have taught training courses for FIRE.
The Forensic Anthropology Center at UT Knoxville is also a supporter because its
forensics team does collaborate with FIRE on some events and/or courses.

•

Competitors

The Forensic Anthropology Center at UT Knoxville would also be considered a
competitor because it does offer the same training as FIRE.
Law enforcement departments that offer in-house training would be viewed as a
competitor of FIRE.
Any other organization that also offers the same training course(s) as FIRE would be
viewed of a competitor.

•

Opponents

The Forensic Anthropology Center at UT Knoxville would also be considered an
opponent of FIRE since the two organizations do share a common ground.
Other potential opponents would be criminals, as they don’t want law enforcement to
gain the valuable knowledge and insight that FIRE has to offer (since this would
continue to give law enforcement the upper hand).
FIRE does not have many other opponents, as it is an organization that works to do
good for the overall public.
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•

External Impediments

Economic factors such as the funds available to individual law enforcement
departments may limit the participation in FIRE’s training courses if the cost for
training is too high.
This same economic external impediment can be applied to the CSI:MTSU summer
camp if attendees or parents of attendees cannot afford the camp tuition.
Political factors that may impact FIRE’s training courses would be potential
laws/regulations requiring law enforcement to seek training either in-house or through
a specific program that does not include FIRE. However, at this time, these laws are
not in place.
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SWOT Analysis

Strengths

Internal

External

•

•

Board certified forensic
anthropologist Dr. Hugh
Berryman as Director

•

Nothing similar in Middle
Tennessee

•

Board certified forensic

Diverse training courses,
events and activities

anthropologists assisting
with field specific courses

Weakness

Opportunities

•

Trained FASR team

•

Lack funding

•

Small staff

•

Acquire funding

•

Give back to the
community

•

Not well known

•

Raise awareness of
activities and programs

•

Develop better
relationship with publics

Threats

•

Not having funds =

•

potential staff reduction,
lower quality & quantity of

Not being known could
put them out of business

•

Competition

course offerings
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SWOT Analysis Summary
Strengths
• A huge strength for the Forensic Institute for Research and Education (FIRE) is the
fact that there isn’t anything else like it in the surrounding Middle Tennessee area.
Other factions throughout the state offer similar programs; however, FIRE is more
diverse in what programs and information it has to offer.
• Specifically, FIRE offers a variety of different activities for the community, law
enforcement and students to participate in. Dr. Hugh Berryman knows most of the
top professionals in his field and is able to bring them to Middle Tennessee State
University (MTSU)’s campus for different lectures and seminars throughout the
year.
• FIRE also offers a diverse set of training classes for law enforcement officers.
These officers are able to get training in specialized subjects they wouldn’t
otherwise be exposed to.

Weaknesses
• Grant funding was unavailable for FIRE this year. In the past, FIRE has relied on
this funding to cover the cost of the majority of its events and courses. With the
funds from last year’s grants depleting, FIRE must uncover potential new revenue
generating sources and/or ramp up other existing revenue sources to keep from
losing valuable staff members and modifying the quantity and quality of its courses.
• FIRE’s staff is already limited to five individuals, including the director, Hugh
Berryman. These individuals share jobs, including promotion and relationship
management with its publics, in addition to other assigned tasks. Losing staff
members due to lack of funding would be devastating to FIRE’s daily operations.
• Since FIRE does not have a designated PR team or individual, it is unable to
spend the necessary time focusing on its public perception and relationship. Due to
this, the organization is not well known among its publics.
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SWOT Analysis Summary
Opportunities
• Without grant money, FIRE faces new opportunities in acquiring funding for its
courses and events. FIRE must think outside of the box and approach different
publics than it is familiar with reaching out to (such as the community, MTSU
students and sponsors).
• FIRE’s greatest opportunity is to raise awareness about itself and the programs
and courses it offers. It should focus on its latent and aware publics by turning both
categories into active publics.
• In addition to developing new active publics, fire should focus on its current active
publics by reaching out to them continually for partnership opportunities.

Threats
• A major threat for FIRE is its lack of recognition among its publics, without which,
the organization would fall apart. For example, FIRE is not well known within the
community and the MTSU student body; therefore, awareness is low, causing the
attendance at its events and courses to become increasingly lower. This also
causes its publics to not immediately associate FIRE with any and all forensic
science needs. This makes fulfilling FIRE’s mission that much harder.
• Lack of funding is another threat to the organization. Without the money it needs to
run the organization at its full potential, it stands the risk of losing valuable
resources in both staff and course/event offerings.
• Competition is another serious threat for FIRE. The Forensic Anthropology Center
at UT Knoxville possesses an Anthropology Research Facility (ARF) with an
outdoor laboratory where students are able to interact with body decomposition in
real time and in real environmental situations. Since The Forensic Anthropology
Center at UT Knoxville’s program was the first of its kind with this type of
laboratory, it makes it that much harder for FIRE to get the recognition and funding
it needs to become just as successful. All other organizations currently offering
police training and forensic science events at a lower cost are also a threat to
FIRE.
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Analysis of Publics
FIRE’s desired key publics consist of men and women in the law enforcement and
emergency medical fields, members of the MTSU student body and the general
community where FIRE resides (Murfreesboro, TN). FIRE’s current active, aware
and latent publics were analyzed to determine whether or not the organization is
reaching its desired key publics.

Active Publics
FIRE’s active publics consist of:
• All law enforcement officers, first responders and medical examiners as well as
any other individuals currently attending FIRE’s events and training courses
• Children that attend FIRE’s summer camp (and the parents of these children)
• Members of the MTSU student body who are on FIRE’s FASR team
• Board certified anthropologists who assist FIRE with events and courses
FIRE must build coalitions with its friendly active publics and make sure that it is
prepared to react to any unfriendly active publics in a way that will protect its brand.
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Analysis of Publics
•

Secondary Research of Active Publics

Based on secondary research completed by FIRE, the organization’s most active
public consists of government employees and law enforcement officers. The results
of this research were taken from the registration totals from two of FIRE’s events –
Cyber Summit and Death Scene Investigation.
The registration for FIRE’s Cyber Summit event consisted of 339 individuals.
The totals, displayed in the charts below, show that State Government makes up one
third of the registered attendees with Other (emergency management, public health,
college students and teachers) and Education coming in second and third,
respectively.
Industry
State Government
Other (Emergency Management, Public
Health, College students and teachers)
Education
Healthcare
Federal Government
Business
City Government
Utilities
Financial
Transportation

# of attendees

85
59
56
33
32
31
23
10
7
3

Number of attendees
Utilities
Transportation
State Government
Other
Healthcare
Financial
Federal Government
Education
City Government
Business

Number of attendees

0

20

40

60

80

100
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Analysis of Publics
•

Secondary Research of Active Publics

The registration for FIRE’s Death Scene Investigation event consisted of 368
individuals. The totals, displayed in the charts below, show that Law Enforcement
makes up nearly half of the registered attendees with Other (emergency
management, public health, college students and teachers) and Medical Examiner
coming in second and third, respectively.
Industry
Law Enforcement
EMS
Other (Emergency Management, Public Health, College
students and teachers)
Medical Examiner
District Attorney
Medical Examiner and EMS
EMS/Other
Law Enforcement/Other
Distric Attorney/Law Enforcement
EMS/Law Enforcement

LE/Other
ME
1%
and
EMS/Other
EMS
3%
6% District
Attorney
(DA)
6% Medical
Examiner (ME)
9%

Attendees

Ttl
173
52
52
34
20
20
10
5
1
1

DA/LE
0%
EMS/LE
0%

Law
Enforcement
(LE)
47%

Other
14%
EMS
14%

16

Analysis of Publics
Aware Publics
Aware publics are aware of FIRE’s course and event offerings but do not actively
participate in them.
FIRE’s aware publics include :
• Police officers, first responders and medical examiners that know about FIRE’s
training and educational classes but do not actively attend these classes
• The children that are aware of FIRE’s yearly CSI:MTSU summer camp (and the
parents of these children) but are not currently enrolled and/or do not attend the
camp
• The individuals who are interested in forensic science and plan to attend FIRE’s
lectures and/or courses about the subject
• MTSU students who are Forensic Anthropology majors
• MTSU students who are aware of FIRE”s FASR team but are not members
• Any other organization working in the same field as FIRE and is aware of the
organization.
FIRE must provide information to these groups and stress the importance of its
offerings in order to transfer these aware publics into active publics.

Latent Publics
Latent publics share similar interests and issues in forensic science research and
education but are not aware of FIRE’s existence and mission.
FIRE’s latent publics include :
• Individuals with a general interest in forensic science but unaware of FIRE’s
existence or course/event offerings
• High school students considering a degree in the sciences but unaware of FIRE’s
presence at MTSU
• Parents looking for a summer camp for a child interested in forensic science but
unaware of FIRE and its CSI:MTSU summer camp
This group has potential to become an aware and/or active public, and FIRE should
act to build a relationship with this public.
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Primary Research
After analyzing the publics and reviewing the secondary research, primary research
was conducted to determine FIRE’s topical and geographical reach based on the
publications that were featuring articles about the organization and the audience
demographics within that reach.
Two types of primary research were conducted – content analysis and audience
analysis.

Content Analysis
Content Analysis was conducted by using search engine optimization (SEO) and
typing the following key words into Google’s search field:
• Forensic
• Institute
• Research
• Education
• MTSU
The first 20 articles that appeared on Google’s search page, from various
publications, were then analyzed by publication, publication’s geographic reach, topic,
date/timeframe published, sentiment and key terms.
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Content Analysis
Publications
The 20 articles spanned across a total of 14 different publications. The top three
publications that appeared in the Google search most often are Middle Tennessee
Public Radio, the Murfreesboro Post and the Daily News Journal (of Rutherford
County).

Publication

Article Total

Middle Tennessee Public Radio

3

Murfreesboro Post

3

Daily News Journal

2

WGNS News Radio

2

Evidence Technology Magazine

1

Forensic Magazine

1

LifeWings

1

Newswise

1

Tennessee College of Applied Technology

1

The Daily Herald

1

The Eagleville News

1

The Leaf Chronicle

1

The Paris Post-Intelligencer

1

WBRY News

1
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Content Analysis
Geography
The total geographical reach for all 14 publications consisted primarily Middle
Tennessee, specifically Murfreesboro.

Geographic Reach
Murfreesboro, TN
Rutherford County, TN
Cannon County, TN
Charlottesville, VA
Clarksville, TN
Collierville, TN
Columbia, TN

Topics
The FIRE topics published in these 20 articles consisted of FIRE’s CSI Camp, FIRE’s
lecture series, FIRE’s CASE smartphone application, FIRE’s overall program
(including education and research), FIRE’s education opportunities and FIRE’s
Forensic Anthropology Search and Rescue Team (FASR).

Topic
CSI Camp
FIRE’s Lecture Series
CASE App
Overall Program
Education
FASR

Articles
5
5
4
3
2
1
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Content Analysis
Timeframe
The majority of the articles were published within the last five years, with two being
less than one month old. Below are the results from the timeframe research:

Total
9
8
7
6
5
4
3
2
1
0

Total
Less than
Between
Between
Between More than
One Month Two and Six Seven and
Thirteen
Five Years
Months Old
Twelve
Months and
Old
Months Old Five Years
Old

Unable to
Determine

Sentiment
The sentiment of these articles was 100 percent positive.
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Content Analysis
Key Terms
The key terms that appeared most often were forensics, with a total of 147; FIRE,
with a total of 67; education, with a total of 59; research with a total of 58; students
with a total of 40, law enforcement with a total of 34; and medical examiners, with a
total of 25.
The key terms that appeared least often were community, with a total of eight, and
service, with a total of six.

Key Term
Forensics

Total
147

FIRE

67

Education

59

Research

58

Students

40

Law Enforcement

34

Medical Examiners

25

Community

8

Service

6
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Content Analysis Conclusion
The results of this content analysis conclude that the majority of the 14 publications
featuring articles about FIRE are specific to the Middle Tennessee area, primarily
Murfreesboro, Tennessee.
The topics most heavily covered are FIRE’s CSI:MTSU summer camp, lecture series
and CASE application. Articles about FIRE have been in these publications
repeatedly over the last five years. The sentiment of each article was 100 percent
positive.
FIRE’s message about research and education in the forensics field is being covered
by these publications; however, service and community are not receiving as much
attention.
Of the 20 articles reviewed, more than half provide a link to FIRE’s website for
additional information. These articles consist primarily of information about FIRE’s
CSI:MTSU summer camp and CASE application.
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Audience Analysis
Audience analysis was conducted by researching the demographic audience of each
publication found in the content analysis research. This research shows the actual
publics that FIRE is creating awareness with based on traditional publication sources
running news articles on the organization.

Newspaper Audience
o Sex and Age Ranges
The audience for the digital newspaper publications consists primarily of women
between the age ranges of 18-24 and 55 and older. This audience statistic was pulled
from a 2014 survey conducted by the Newspaper Association of America (NAA)
concerning the growth in newspaper’s digital audience.
(Graph and survey results provided by NAA)

The graph above also shows that the audience least likely to read digital newspapers
is men between the ages of 18-24 years old.
Source Link: http://www.naa.org/Trends-and-Numbers/NewspaperWebsites/Newspaper-Web-Audience.aspx
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Audience Analysis
A survey conducted by the Pew Research Center, and last updated in May of 2013,
shows the varying levels of education, income and ethnicity among readers of the
newspaper.

Newspaper Audience
o Education
As of 2012, post graduates averaged the highest readership levels across the years,
closing with an average of 48 percent. High school graduates averaged the lowest
readership levels across the years, closing with an average of 35 percent.
(Graph and survey results provided by the Pew Research Center)
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Audience Analysis
Newspaper Audience
o Income
The majority of newspaper readers also have a higher average income, with 45
percent possessing an income of $150,000 or more in 2012, compared to 29 percent
of readers whose income is less than $24,999.
(Graph and survey results provided by the Pew Research Group)
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Audience Analysis
Newspaper Audience
o Ethnicity
Ethnicity is also an important factor in newspaper readership. In 2012, white
Americans made up 38 percent of the newspaper audience, black/African Americans
made up 32 percent, Asian and other tied at 28 percent and readers of
Spanish/Hispanic ethnicity came in at 22 percent.
(Graph and survey results provided by the Pew Research Group)

Based on this research, FIRE’s digital newspaper audience consists primarily of postgraduate Caucasian women, in their mid-to-late fifties, with a higher-than-average
income.
Source Link: http://www.stateofthemedia.org/2013/newspapers-stabilizing-but-stillthreatened/newspapers-by-the-numbers/
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Audience Analysis
Magazine Audience
Magazine readership differs depending on whether the audience is viewing it digitally
or in print. Digital magazines readers have a lower median age of approximately 44.6
years, whereas print readers are a little older, with a median age of 54.8 years. More
men read magazines digitally (online or via smartphones) than women, and the
average income is higher among digital magazine readers than print readers.
(Statistics provided by Statista)

Based on this research, FIRE’s digital magazine audience consists mostly of middle
aged men, although the share between men and women is pretty close, with an
average income of $130,000.
Source Link: http://www.statista.com/statistics/272898/digital-and-print-magazinereader-demographics-in-the-us/

28

Audience Analysis
Murfreesboro, Tennessee, Market Segment
Since the majority of these articles were featured in publications that cover the Middle
Tennessee area, the greater part of this audience would be Middle Tennessee
residents, particularly Rutherford County and Murfreesboro.
Per Nielsen Media’s PRIZM program, when researching the Murfreesboro, TN, zip
code 37128 the following quick facts are attained:
Population: 47,449
Median Age: 32.9
Median Income: $65,400
The majority of this zip code consists of white, non-Hispanic residents, with
black/African Americans coming in a distant second.
Most households in this zip code include children.
When researching the Murfreesboro, TN, zip code 37129, the population increased to
51,307 and the median age increased to 36.9; however, the median income
decreased by $1,000. The ethnicity break out is almost identical, and the households
with children are approximately the same.
Murfreesboro, TN, zip code 37130, which includes Middle Tennessee State
University, showed a larger divide in its market segment, with a similar population of
53,917, a younger median age of 30.6, and a lower median income of $39,200. The
ethnicity break is similar; however, the majority of households in this zip code are
without children.
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Audience Analysis Conclusion
The demographic makeup of the audience that these 14 publications reach is
primarily Caucasian men and women, ranging in age from 30-55 years old, well
educated, with middle ($40,000) to high ($150,000) average incomes, depending on
the exact geographic location within Murfreesboro, Tennessee. The majority of these
households include children.
This shows that there is some awareness about FIRE that is promoted to the general
public through traditional media; however, without actual involvement with the
organization (attending its events, utilizing its services, interacting with the
organization) whatever awareness is gained can be fleeting.

Primary Research Conclusion
In addition to focusing on training for law enforcement, FIRE expressed a need for
awareness on Middle Tennessee State University’s campus among the student body,
as well as creating a relationship with the community it serves.
Currently, the image portrayed by these publications is positive; however, it is geared
mainly toward research and education in the forensics field and not necessarily
toward the MTSU student body or the community of Murfreesboro, Tennessee.
Based on these results, FIRE could benefit greatly from an event that would both
develop a new relationship and strengthen any existing relationships between itself
and the local community it serves, as well as the MTSU student body. If this type of
event could also involve FIRE’s primary active audience, local law enforcement
(which was derived based on FIRE’s secondary research), this would be an added
bonus.
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Desired Future State
Forensic Institute for Research and
Education (FIRE) desires to be the number
one organization that comes to mind when
the words “forensic” and “science” are
mentioned, as well as to be recognized for
its involvement in education, research and
community service.

Goals and Objectives for Achieving Future State
• Goal 1 – Task: To increase FIRE course attendance by Rutherford County law
enforcement officers by using word of mouth and interpersonal communication.

Action Objective:
To increase the number of Rutherford County law enforcement officers who attend
FIRE’s training courses by 25 percent by the end of 2015.
• Goal 2 – Reputation: To raise awareness about FIRE among the students at
Middle Tennessee State University (MTSU) using social media.

Awareness Objective:
To increase awareness of FIRE among the MTSU student body by 25 percent by the
end of 2015.
• Goal 3 – Relationship: To strengthen the relationship between FIRE’s local
community (Rutherford County) and the organization itself using public events and
traditional media.

Attitude Objective:
To increase acceptance of FIRE within the communities of Rutherford County by 25
percent by the end of 2015.
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Fueling the FIRE
The central focus behind this campaign is two-fold: 1) Create awareness about
FIRE; and 2) Increase FIRE’s funding
Internally, the campaign theme, Fueling the FIRE, encompasses both of these
reasons. Externally, it represents FIRE’s desire to connect with and educate its
publics.

FIRE wants to connect
with you to ignite a
passion and spark an
awareness for
research and
education.

• Encourage local law enforcement to attend
more of FIRE’s training courses using word
of mouth and interpersonal
communication.
• Create awareness of FIRE among the MTSU
student body using social media
• Build on FIRE’s relationship with the
community it serves using public events and
traditional media

FIRE will work with the Rutherford County Sheriff’s Office to
host a fundraising event open to all individuals and families in
the Rutherford County area.
Part of the proceeds will be donated to the non-profit selected
by the Rutherford County Sheriff’s Office; the rest will go to
FIRE.
33
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Tactics for Goal 1 – Task Goal
Goal to be met: To increase FIRE course attendance by Rutherford County law
enforcement officers by using word of mouth and interpersonal communication.

Action Objective:
To increase the number of Rutherford County law enforcement officers who
attend FIRE’s training courses by 25 percent by the end of 2015.
• Tactic: Personal visits, phone calls, emails and letters to the Rutherford
County Sheriff’s Office during the month of June to strengthen the existing
relationship and discuss partnership for a fundraising event

Tactic Details
FIRE has stated in the past that the best way to increase law enforcement
attendance to its training courses is through word of mouth and
building/strengthening personal relationships.
FIRE will Strengthen its relationship with the Rutherford County Sheriff’s Office
(RCSO) by using interpersonal communication (personal visits, word of mouth,
emails, letters) and working directly with the RCSO to host a fundraiser.
Twenty percent of the proceeds will go directly to a non-profit of RCSO’s
choosing. This will encourage RCSO law enforcement officers to enroll in FIRE’s
training courses and spread a favorable image of FIRE through the law
enforcement departments by word of mouth. The intent is to create awareness of
FIRE throughout the law enforcement system.
A successful event will give FIRE a chance to repeat this type of fundraiser with
other law enforcement departments in other counties, cities, or even states.
Materials for this tactic include:
1. Letter to the Rutherford County Sheriff’s Office
2. Email to the Rutherford County Sheriff’s Office
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Letter to the Rutherford County Sheriff’s Office

Forensic Institute for Research and Education (FIRE)
www.csimtsu.com
Campus Box 89
Jones 311
(615) 898-2221
June 1, 2015
Robert F. Arnold
Sheriff
Rutherford County Sheriff’s Office
940 New Salem Highway
Murfreesboro, TN 37129
Dear Sheriff Arnold:

I would like to invite the Rutherford County Sheriff’s Office to team up with the Forensic Institute for
Research and Education (FIRE) to host a fundraiser benefiting both FIRE and a non-profit organization
of your choice.
This fundraising event would be open to the community with no charge for admission.
At the event, FIRE would offer family oriented safety courses, at a small cost, to all attendees. We
would like to work in tandem with the Sheriff’s office to acquire sponsors and vendors for the event, host
a silent auction and look for any other organizations (such as emergency medical services) who would
be willing to offer a course (perhaps in CPR) or provide a demonstration free of charge to event
attendees.
We would like to team up with you to host this event on the grounds of the Rutherford County Sheriff’s
Office, as we feel that this would help build a positive rapport between the community and both the
Sheriff’s office and FIRE.
Proceeds from this event would be directed to both the non-profit of your choosing and to FIRE, so that
we can continue our efforts in educating law enforcement and the local community on forensic science.
I look forward to meeting with you in the coming week to discuss additional details and gather your
thoughts on what could make this event effective for both of our organizations.
Sincerely,
Dr. Hugh Berryman
FIRE Director
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Email to Rutherford County Sheriff’s Office
To: <Sheriff Robert Arnold> rarnold@rutherfordcountytn.gov
Date: June 5, 2015
Subject: Working Together to Create Awareness

Sheriff Arnold,
I would like to invite the Rutherford County Sheriff’s Office to team up with the Forensic Institute for
Research and Education (FIRE) to host a fundraiser benefiting both FIRE and a non-profit organization
of your choice.
This fundraising event would be open to the community with no charge for admission.
At the event, FIRE would offer family oriented safety courses, at a small cost, to all attendees. We
would like to work in tandem with the Sheriff’s office to acquire sponsors and vendors for the event, host
a silent auction and look for any other organizations (such as emergency medical services) who would
be willing to offer a course (perhaps in CPR) or provide a demonstration free of charge to event
attendees.
We would like to team up with you to host this event on the grounds of the Rutherford County Sheriff’s
Office, as we feel that this would help build a positive rapport between the community and both the
Sheriff’s office and FIRE.
Proceeds from this event would be directed to both the non-profit of your choosing and to FIRE, so that
we can continue our efforts in educating law enforcement and the local community on forensic science.
I look forward to meeting with you in the coming week to discuss additional details and gather your
thoughts on what could make this event effective for both of our organizations.
Sincerely,
Dr. Hugh Berryman
FIRE Director
(615) 494-7896
Hugh.berryman@mtsu.edu
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Tactics for Goal 2 – Reputation Goal
Goal to be met: To raise awareness among the students at Middle Tennessee
State University (MTSU) and FIRE using social media.

Awareness Objective:
To increase awareness of FIRE among the MTSU student body by 25 percent by
the end of 2015.
• Tactic: Create internship opportunities for MTSU students that will start in
June and end in October in the following mass communications departments –
Public Relations, Marketing, Advertising, Visual Communications (VCOMM)
and Organizational Communication (ORCO)

Tactic Details
FIRE will need the assistance of interns to help with planning, promoting,
coordinating and executing the fundraiser with the RCSO.
MTSU students are always on the lookout for internship opportunities.
FIRE has an advantage because it is conveniently located on MTSU’s campus.
MTSU students are tech savvy, so the best way to reach them is through their
most heavily utilized medium - social media.
Once the RCSO confirms its participation in the fundraiser, FIRE must reach out
to Tricia Farwell, Laura Buckner, and Mary Beth Asbury during the month of June
and complete any applicable paperwork to initiate internship opportunities. After
receiving approval, FIRE will need to promote these opportunities, during June
and July, using Facebook and Twitter.
Once applications are received, FIRE will interview, select and train interns to
assist in planning, coordinating and executing the fundraiser. A total of six interns
is suggested, each acquiring one credit hour by contributing 75 hours of work to
FIRE.
Materials for this tactic include:
1. Email Request to MTSU for Internship – Journalism, Marketing and ORCO
2. Internship/Practicum Application – MTSU School of Journalism
3. Facebook and Twitter Posts Promoting Internship Opportunities
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Email Request to MTSU for Internship - Journalism
To: <Tricia Farwell>tricia.farwell@mtsu.edu
Date: June 8, 2015
Subject: Internship Opportunities with FIRE
Dear Dr. Farwell,
The Forensic Institute for Research and Education (FIRE) wants to provide internship opportunities to
Mass Communication and Journalism students for completing such tasks as:
•

Creating Promotional Material – News Releases, Advertisement Flyers, Social Media posts, etc.

•

Event Planning – Contacting and managing vendors; planning, coordinating and executing events

•

Presentation/Public Speaking – Assisting in course presentation

•

Research & Evaluation – Reviewing and evaluating surveys

Attached is the completed Internship/Practicum Application for the MTSU School of Journalism. Please
let me know if any fields are completed incorrectly and/or if any additional information is needed.
We would like these interns to start working with us during the fall semester of 2015. These internships
will be unpaid, but the experience will be invaluable.
Sincerely,
Dr. Hugh Berryman
FIRE Director
(615) 494-7896
Hugh.berryman@mtsu.edu
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Email Request to MTSU for Internship - Marketing
To: <Laura Buckner> laura.buckner@mtsu.edu
Date: June 8, 2015
Subject: Internship Opportunities with FIRE
Dear Ms. Buckner,
The Forensic Institute for Research and Education (FIRE) wants to provide internship opportunities to
Marketing students for completing such tasks as:
•

Creating Promotional Material – News Releases, Advertisement Flyers, Social Media posts, etc.

•

Event Planning – Contacting and managing vendors; planning, coordinating and executing events

•

Presentation/Public Speaking – Assisting in course presentation

•

Research & Evaluation – Reviewing and evaluating surveys

Can you please let me know what forms and other requirements would be needed from my team and I
so that we can get this information to you in a timely manner?
We would like these interns to start working with us during the fall semester of 2015. These internships
will be unpaid, but the experience will be invaluable.
Sincerely,
Dr. Hugh Berryman
FIRE Director
(615) 494-7896
Hugh.berryman@mtsu.edu
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Email Request to MTSU for Internship - ORCO
To: <Mary Beth Asbury> marybeth.asbury@mtsu.edu
Date: June 8, 2015
Subject: Internship Opportunities with FIRE
Dear Dr. Asbury,
The Forensic Institute for Research and Education (FIRE) wants to provide internship opportunities to
ORCO students for completing such tasks as:
•

Creating Promotional Material – News Releases, Advertisement Flyers, Social Media posts, etc.

•

Event Planning – Contacting and managing vendors; planning, coordinating and executing events

•

Presentation/Public Speaking – Assisting in course presentation

•

Research & Evaluation – Reviewing and evaluating surveys

Can you please let me know what forms and other requirements would be needed from my team and I
so that we can get this information to you in a timely manner?
We would like these interns to start working with us during the fall semester of 2015. These internships
will be unpaid, but the experience will be invaluable.
Sincerely,
Dr. Hugh Berryman
FIRE Director
(615) 494-7896
Hugh.berryman@mtsu.edu
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Internship/Practicum Application
MTSU School of Journalism
Applications are due prior to registering for internship/practicum. If you register late, you may be subject to late
fees as specified by university registration. Once you have completed your application, submit it to the
Journalism Office in Bragg 249 or email to tricia.farwell@mtsu.edu
Minimum Registration Requirements:
To participate in an internship/practicum you must:
 Have at least junior standing
 Have candidacy in the School of Journalism at MTSU
 Have no grades of incomplete in previous attempts at the internship course
Internship/Practicum Application Requirements:
Please attach the following paperwork this completed internship/practicum application form.
 Cover letter and resume. Include a statement of career goals or skills that you can bring to the internship
in the cover letter.
 Completed Learning Agreement form
Course Requested (check one):
_____ JOUR 3580 -MC Practicum

_____ JOUR 4000 -MC Internship

Semester and Year Requested:
_______ Year

_____ Fall

_____ Spring

_____ Summer

Credit Hours Requested (check one):
_____ 1 credit hour = 75 work hours within the semester
_____ 2 credit hours = 150 work hours within the semester
_____ 3 credit hours = 225 work hours within the semester
Intern Contact Information:
Name:_____________________________________

M#:_____________________

Phone number:______________________________

E-mail:___________________

I have received, read and understand all the School of Journalism policies outlined in this material, including
the statement regarding academic integrity. I also understand that I must register for the specified
internship/practicum class upon approval of application. My signature is an acknowledgment that I will abide
by the school policies set forth in this material.
Printed name: ____________________ Signature: ____________________

Date:________

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 1

Internship/Practicum Learning Agreement
MTSU School of Journalism
Student Name
Student Cell #
Major

Term/Year

Student Address
Student Email
Name & Title of Supervisor
Supervisor Email
Supervisor Phone #
Sponsoring
Company/Organization
Company Address
Expected Hours to be Worked

Hourly Pay Rate

The internship begins with a list of learning objectives. To the degree possible, these objectives should be specific,
measurable, and realistic. They should also reflect what activities the student will do during the internship. Objectives
should relate to curriculum goals and be judged worthy and appropriate by the student’s department chair.

Objectives

The student acknowledges that he/she is working under a site supervisor, deriving educational benefit from the experience,
and is receiving course credit; moreover, he/she is not guaranteed employment upon conclusion of the internship/co-op
experience. Please initial: ___________

Signature: _______________________________ Date: _______________________________
(Sponsoring Organization)

Signature: _______________________________ Date: _______________________________
(Student)

Signature: _______________________________ Date: _______________________________
(Department Chair at Student’s Institution)

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 2

MTSU School of Journalism
Internship/Practicum Program
An Overview for Students
The School of Journalism encourages students to participate in an internship or practicum experience to prepare
for a career in the media industry. Internships/practicums function like any other employment. You will have
to follow the internship application and hiring process set by the employer and be selected for the position. You
are not guaranteed an internship or practicum.
Although the School of Journalism does receive postings from employers regarding internship opportunities,
you are encouraged to seek out internship opportunities as well. If you acquire an internship on your own, it
will need to be reviewed and approved by the internship coordinator before you will be allowed to register.
What to complete prior to registering:
 Secure an approved internship
 Complete and submit the internship application and supporting materials
 Complete and submit the learning agreement
What to expect from an internship:
 A work environment that treats you professionally
 Tasks that are meaningful and relevant to the student’s training as a media professional. Although, this
may include some clerical tasks, they will be relevant to your future profession.
 A supervisor/mentor at your place of employment
 A space and equipment to complete assigned tasks
 A work schedule that is agreed upon by you and your employer
 An evaluation at least once during the semester by your supervisor. This evaluation will be turned in to
the internship coordinator. You are encouraged to discuss your progress with your supervisor.
 A grade at the completion of the internship and successful completion of the course requirements
 Payment, if any, from your employer as established in the initial internship/practicum offer
What is expected of you:
 To act in a professional manner
 To act in accordance with MTSU and School of Journalism policies, rules and regulations (this includes
policies governing academic integrity, sexual harassment, discrimination, etc.)
 To communicate with the internship coordinator regarding aspects of the internship/practicum
 To show up on time, dressed appropriately and willing to work
What to do to receive a passing grade:
 Register for the appropriate internship/practicum course
 Complete all the course requirements in the syllabus
 Attend meetings with the internship coordinator as needed and scheduled.

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 3

Hiring, Firing and Quitting:
You are governed by the hiring, firing and quitting practices of your internship provider. Once you have
accepted an internship, you have committed to completing the required number of hours during the semester for
which you have registered. If you quit your internship without completing the work hours you have registered
for, you will receive a failing grade. In rare cases, when the internship work assignments do not meet the
expectations of the internship coordinator or the employer does not provide enough internship hours, alternate
arrangements can be made with the coordinator.
Registration Policy:
Registration for this course is governed by the dates and restrictions listed in the MTSU Course Schedule. And
the MTSU Registration Guide. If you feel that you cannot follow the guidelines, please contact the internship
coordinator to discuss your situation.
Academic Integrity Policy:
Remember that you are representing the School of Journalism and MTSU during your time as an intern. We
expect you to act in accordance with MTSU policies, rules and regulations. For more information please see the
Office of Judicial Affairs (http://www.mtsu.edu/judaff/index.php), the Student Handbook
(http://www.mtsu.edu/stuaff/PDF/handbook.pdf) and Notices and Regulations
(http://www.mtsu.edu/current_undergrad/)
Grade of Incomplete:
In some cases, you may receive an incomplete as your grade for the internship course. You will have the time
listed on the Incomplete Grade form to complete the work remaining for the course. If you do not finish the
remaining work by the time specified, your grade will revert to an F. As long as you have an incomplete, you
will not be allowed to register for any additional internship courses in the School of Journalism.

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 4

MTSU School of Journalism
Internship Program
An Overview for Employers
Internships provide an essential educational experience for students and employers. The School of Journalism at
Middle Tennessee state University is dedicated to providing beneficial and relevant internship experiences.
Students in the School of Journalism specialize in one of the following areas: advertising, newspaper/magazine,
public relations or visual communication.
Employers may to submit intern employment announcements using the Employer Application form to the
internship coordinator for posting. While employers may be approached directly by students, the internship
must meet the School’s minimum requirements before a student will be allowed to register for the class.
Posting an internship opportunity with the School of Journalism does not guarantee interns will be available.
Minimum requirements:
 Interns must be treated in the manner required by State, Federal, and local law, including the wage
payment laws. Employers should consult with their private legal counsel in this regard.
o Note: Employers wishing to provide unpaid internships should discuss the proposed internship
with their private legal counsel to determine whether payment is required under U.S. Department
of Labor criteria. (see http://www.dol.gov/whd/regs/compliance/whdfs71.pdf)
 Internships must meet the minimum credit hour requirements equal to the credit hours for which the
student will register
o 1 credit hour = 75 work hours within the semester
o 2 credit hours = 150 work hours within the semester
o 3 credit hours = 225 work hours within the semester
 Supervisors, mentors or others evaluating the student may not be family or friends of the student
What we expect from employers:
To participate in our internship program, we expect you to:
 Complete and submit the employer application.
 Submit an agreed to and signed placement agreement.
 Provide the intern with tasks that are meaningful and relevant to the student’s training as a media
professional.
 Provide the intern a workspace and equipment needed to perform requested tasks.
 Provide the intern with a supervisor/mentor who has experience in the area of the student’s internship.
 Monitor student hours to ensure the required hours mentioned above are completed. While the internship
is governed by a specified number of work hours per credit, an intern may be permitted to work more
than the minimum required. However, additional hours must be agreed upon by both the employer and
the student.
 Complete and submit evaluations of the intern’s performance as requested by the coordinator.
 Communicate with the internship coordinator if issues arise.

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 5

MTSU School of Journalism
Internship/Practicum Program
Employer Application
Application Deadline: _____________________________________
Company: _______________________________________________
Mailing Address:

______________________________________
______________________________________
______________________________________

Web site:

____________________________________________

Department where intern will work: _________________________
Internship contact name: ___________________________________
Internship contact email: ___________________________________
Internship contact phone: ___________________________________
Internship hours ___/week
Paid? (Circle One) Yes
If yes, $_____/hr.

No

Unpaid? (Circle One)
Yes No
If the internship is unpaid and for a for-profit organization, does it comply with the US Department of Labor
criteria for unpaid internships? (see: http://www.dol.gov/whd/regs/compliance/whdfs71.pdf) (Circle One)
Yes
No (Note: if the internship does not meet the criteria, it will not be approved for student employment.)
Number of students needed: ______________
(Note: Submitting the employer application does not guarantee you will receive interns)

Job description:

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 6

MTSU School of Journalism
Internship/Practicum Program
Check Sheet
To be completed by approved MTSU School of Journalism representative prior to registration.
Items included in the internship/practicum packet submitted by applicant:
Yes

No

Internship/Practicum application

Yes

No

Resume and cover letter

Yes

No

Learning agreement form

Yes

No

Has upper division standing

Yes

No

Has candidacy

Yes

No

Internship approved by internship coordinator

Additional Comments:

Signature: __________________________________

Date:____________

Coordinator Contact Information:
Tricia Farwell, Ph.D.
School of Journalism, Middle Tennessee State University P.O. Box 64 Murfreesboro, TN 37132
Phone: 615-898-2987 Fax: 615-898-5682 Email: tricia.farwell@mtsu.edu Page 7

Facebook and Twitter Posts Promoting Internship Opportunities
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Tactics for Goal 3 – Relationship Goal
Goal to be met: To strengthen the relationship between FIRE’s local community
(Rutherford County) and the organization itself using public events and traditional
media.

Attitude Objective:
To increase acceptance of FIRE within the communities of Rutherford County by
25 percent by the end of 2015.
• Tactic 1: Host a community fundraising event on Saturday, September 12,
geared toward individuals and families in the Rutherford County community to
raise awareness and funds for FIRE and for the non-profit organizatin chosen
by the Rutherford County Sheriff’s Office
• Tactic 2: Provide educational safety and awareness courses focused on
children and parents at the fundraising event

Tactic 1 Details
FIRE can increase its acceptance within the community by hosting a fundraising
event geared toward the general public. At this event, FIRE should work with the
RCSO to acquire vendors and sponsors, host a silent auction, and provide fun
attractions such as bounce houses and food trucks.
FIRE will also work with its interns to produce and distribute materials (press
release, broadcast PSA, advertisement block, flyer and social media posts)
promoting the event, and to contact and secure vendors and sponsors for the
event.
Materials for this tactic include:
1. Media List
2. Fueling the FIRE Press Release
3. Fueling the FIRE Broadcast PSA
4. Fueling the FIRE Advertisement Block
5. Fueling the FIRE Flyer
6. Facebook and Twitter Posts Promoting Fueling the FIRE
7. Facebook and Twitter Posts Reminding Public of Fueling the FIRE
8. Vendor List
9. Vendor Script
10. EMS Script
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Media List
WMOT 89.5 FM
1735 Blue Raider Dr.
Murfreesboro, TN 37132
wmot.org
Focus on news dealing with MTSU
and the Murfreesboro community
Mike Osborne
Director of News and Public Affairs
615-898-2774
Michael.osborne@mtsu.edu

DNJ
224 N. Walnut St.
Murfreesboro, TN 37130
Focus on Murfreesboro News
Taylor Loyal
Editorial and General Manager
615-278-5181
tloyal@dnj.com
The Tennessean
1100 Broadway
Nashville, TN 37203
www.tennessean.com
Coverage on Middle Tennessee
Ted Rayborn
Editorial Page Editor
615-259-8063
trayburn@dnj.com

88.3 WMTS
1738 New Street
Murfreesboro, TN 37132
www.wmts.org
Cover issues dealing with MTSU and
the community
Logan Propst
615-898-5111
lmp4d@mtmail.mtsu.edu

Sidelines
1301 E. Main Street
Murfreesboro, TN 37130
www.mtsusidelines.com
Covers issues dealing with MTSU and its students
Emily West
615-904-8357
editor@mtsusidelines.com

WGNS Radio
306 South Church Street
Murfreesboro, TN 37132
wgnsradio.com
Focus on news in the Rutherford
County Community
615-893-5373
news@wgnsradio.com

Rutherford Parent Magazine
2270 Rosa L. Parks Blvd
Nashville, TN 37228
rutherfordparent.com
Covers issues for parents in
the Middle Tennessee area
Brittany Brandon
615-256-2158
npinfo@daycommedia.com

MT 10
1738 New Street
Murfreesboro, TN 37132
www.mtsu.edu/innovationinmedia/MT1
0.php
Cover issues dealing with MTSU and
the community
Topher Davis
615-898-5111
topherdavison@yahoo.com

###
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Fueling the FIRE Press Release

News Release
FOR IMMEDIATE RELEASE
August 31, 2015
Contact:

Dr. Hugh Berryman
(615) 494-7896 Office
(615) 812-4388 Cell
hugh.berryman@mtsu.edu

FUELING THE FIRE
A Fundraiser benefiting the Children’s Advocacy Center of Rutherford County
Murfreesboro, Tenn. – The Forensic Institute for Research and Education (FIRE) is teaming up with
the Rutherford County Sheriff’s Office to host a fundraising event that will benefit the Children’s
Advocacy Center of Rutherford County.
This inaugural event will take place on Saturday, September 12, from 10 a.m. until 4 p.m., at the
Rutherford County Sherriff’s Office on New Salem Road.
FIRE will host a variety of parent and child educational courses such as stranger danger, cyber safety
and child abuse prevention awareness. There will also be CPR certification classes for parents and
children offered at the event.
In addition to these courses, the fundraiser will feature bounce houses, a silent auction (with items
donated by local small businesses, the Rutherford County Sheriff’s Office and FIRE) and popular Middle
Tennessee food trucks on site.
This event is free of charge; however, there is a small fee associated with each course offered by FIRE.
Proceeds from the event will be donated to the Children’s Advocacy Center of Rutherford County.

###

The goal of the Forensic Institute for Research and Education (FIRE) is to advance forensic science through
education, research and community service in collaboration with MTSU faculty, students and community partners.
To learn more about FIRE, visit www.csimtsu.com
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Fueling the FIRE Broadcast PSA
FIRE and Rutherford County Sheriff Office
Radio Public Service Announcement 30 sec (PSA)

Fueling the FIRE

FOR IMMEDIATE RELEASE
30 Second Spot
Live Copy (Announcer):

Contact: Dr. Hugh Berryman
(615) 494-7896 Office
(615) 812-4388 Cell
hugh.berryman@mtsu.edu

COME AND JOIN THE RUTHERFORD COUNTY SHERIFF’S OFFICE AND FORENSIC INSTITUTE
FOR RESEARCH AND EDUCATION (FIRE) ON SEPTEMBER 12 FROM 10 A.M. TO 4 P.M. AT THE
SHERIFF’S OFFICE ON NEW SALEM ROAD.
THERE WILL BE FUN FOR THE WHOLE FAMILY – BOUNCE HOUSES AND A SLIENT AUCTION,
PARENT AND CHILD SAFETY AWARNESS COURSES ON STRANGER DANGER, CYBER SAFETY
AND CHILD ABUSE PREVENTION AWARENESS. THERE WILL ALSO BE CPR CERTIFICATION
CLASSES FOR PARENTS AND TEENS.
THE EVENT IS FREE AND OPEN TO THE PUBLIC. THERE IS A SMALL CHARGE FOR THE
AWARENESS COURSES. PROCEEDS WILL BE DONATED TO THE CHILD ADVOCAY CENTER OF
RUTHERFORD COUNTY. FOR MORE INFORMATION, VISIT CSIMTSU.COM.

###

The goal of the Forensic Institute for Research and Education (FIRE) is to advance forensic science through
education, research and community service in collaboration with MTSU faculty, students and community partners.
To learn more about FIRE, visit www.csimtsu.com
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Fueling the FIRE Advertisement Block
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Fueling the FIRE Flyer
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Facebook and Twitter Posts Promoting Fueling the FIRE
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Facebook and Twitter Posts Reminding Publics of Fueling the FIRE

57

Vendor List
Children’s Safety

Health Cont..

STARS Nashville
Students Taking A Right Stand
1704 Charlotte Ave
Suite 200
Nashville, TN 37203
(615) 279-0058
www.starsnashville.org

Tennessee Pediatrics
1370 Gateway Blvd #110
Murfreesboro, TN 37129
www.tennesseepediatrics.com

Entertainment
Boro Bounce and Party Rentals
(615) 438-0195
http://borobounceandpartyrentals.com
Event Supplies
Stewart’s Special Events
939 N. Thompson Lane
Murfreesboro, TN 37129
(615) 867-1512
www.stewartsspecialevents.com
Food Trucks
Smoke Et Al
(615) 601-5993
www.smokeetal.com
Pappy’s Mobile Cafe
(615) 410-1773
www.pappysmobilecafe.com
Julia’s Bakery
1911 Medical Center Pkwy
Murfreesboro, TN 37129
www.juliasbakery.com
Blue Monkey Shaved Ice
Nashville, TN
(615) 715-3301
www.bluemonkeyshavedice.com
Health
Centennial Pediatrics
1155 Kennedy Drive
Murfreesboro, TN 37129
(615) 849-1717
www.centpeds.com

Children’s Dentistry of Murfreesboro
538 Brandies Cir #102
Murfreesboro, TN 37128
(615) 494-5437
www.childrensdentistryofmurfreesboro.co
m
Snodgrass-King Pediatric Dental
Associates
1747 Medical Center Pkwy #300
Murfreesboro, TN 37129
(615) 225-0700
www.snodgrassking.com
Safety
Rutherford Volunteer Fire Department
2785 Barfield Rd.
Murfreesboro, TN 37128
(615) 907-4086
www.rutherfordcountytn.gov
Rutherford County EMS
Director: Mike Nunley
606 East Burton Street
Murfreesboro, TN 37120
(615) 898-7790
www.rutherfordcountytn.gov
Security
Kroll Cyber Security
(866) 419-2052
www.kroll.com

NCA Home Alarm
3304 Charlotte Ave #200
Nashville, TN 37209
(615) 777-7622
www.nca-alarms.com
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Vendor Script
Vendor’s Name: ____________________________
Vendor Contact’s Name: ________________________
Hello,
My name is _____ calling on behalf of the Forensic Institute for Research and Education at Middle
Tennessee State University. Can you please tell me with whom I’m speaking? (Action Item: Write this
information down in the field above.) Great!
I’m contacting you for two reasons –
1 – to find out more information about the products you offer and see if you’d be a good fit for our special
event needs – and
2 – to find out if your organization would be interested in sponsoring our fundraising event.
We are partnering with _______ to host a fundraiser that will benefit _________. We need the following
products <insert total of products needed from this particular vendor>, from _____ on ______. These
items will need to be delivered and set up at _______.
Can you please provide me an estimate on approximately how much this will cost? Does your company
provide any discounts to universities or non profit organizations?
Would you be willing to send me a quote in writing?
Would your organization be interested in sponsoring this event? FIRE offers several levels of
sponsorship that would include a booth at the actual fundraiser where you can interact with all the
attendees and promote your business as well as an opportunity to provide a basket to be auctioned at
the silent auction event. (Action Item: If yes, collect additional information from the vendor contact and
enter it into the fields below. If no, move on to the end of the call.)
Thank you so much for your assistance with this event! If anything should come up between now and
then, please contact a member of FIRE at 615-494-7713 or fire@mtsu.edu and let us know.
Have a great day!
Contact Name for Day of Event: _________________
Contact Number for Day of Event: ________________
Estimate of Cost of Products: _____________________________
Is this Vendor a Sponsor? ___ Yes ____ No
Level of Sponsorship: ________________________
Basket for Silent Auction? ____ Yes ____ No
Any Special Needs for Event: ___________________
Any Additional Details: _________________________
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EMS Script

EMS Location Name: ____________________________
EMS Professional’s Name: ________________________
Hello,
My name is _____ calling on behalf of the Forensic Institute for Research and Education at Middle
Tennessee State University to ask if you’d like to assist us with volunteering your services at a
fundraising event we are hosting in September.
Can you please tell me with whom I’m speaking? (Action Item: Write this information down in the field
above.)
This event will be hosted at _____ in ______, Tennessee and part of the proceeds will be benefiting
__________.
If you’re available, we’d love for you or a member of your team to go over CPR basics, demonstrate how
to handle an emergency situation before EMS professionals arrive on the scene and anything else you
feel would be of a great benefit to event attendees.
The audience for this fundraising event will be Rutherford County men, women and children, as this
event is geared primarily toward families.
If you’re interested, I will add your name to our vendor list and make sure that we have a table and
chairs set up for you on the day of the event. (Action Item: If yes, complete the rest of this form and add
all applicable information to the confirmed vendor spreadsheet.)
Contact Name for Day of Event: _________________
Contact Number for Day of Event: ________________
Timeframe EMS will be at Event: _________________
Any Special Needs for Event: ___________________
Any Additional Details: _________________________
Thank you so much for your assistance with this event and we look forward to seeing you there! If
anything should come up between now and then, please contact a member of FIRE at 615-494-7713
or fire@mtsu.edu and let us know.
Have a great day!
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Tactics for Goal 3 – Relationship Goal
Goal to be met: To strengthen the relationship between FIRE’s local community
(Rutherford County) and the organization itself using public events and traditional
media.

Attitude Objective:
To increase acceptance of FIRE within the communities of Rutherford County by
25 percent by the end of 2015.
• Tactic 2: Provide educational safety and awareness courses focused on
children and parents at the fundraising event

Tactic 2 Details
To increase profit at the event, FIRE will create and offer educational security
and awareness courses geared toward all members of the family (children,
teenagers, adults) at a nominal amount. Course information and schedules will
be distributed to attendees at the fundraiser. The course breakdown will be as
follows:
o Children’s Course – Stranger Danger Course, including child ID kits
Education on FIRE’s CSI:MTSU Summer Camp
Cost for Course = $10 (Parents are Free)
o Teenager’s Course – Cyber Safety
Education on FIRE’s FASR Team
Cost for Course = $10 (Parents are Free)
o Parent Course – Cyber Safety & Child Abuse Prevention
Education on FIRE’s Events, CSI:MTSU Summer Camp and FASR Team
Cost for Course = $15
All course attendees will receive a FIRE brochure and will be asked to complete
a Fueling the FIRE Course Attendee Survey.
Materials for this tactic include:
1. Fueling the FIRE Course Schedule
2. FIRE Brochure (Artwork Provided by FIRE)
3. Fueling the FIRE Course Attendee Survey
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Fueling the FIRE Course Schedule

Thank you for attending today’s event!
The Forensic Institute for Research and Education (FIRE) is pleased to offer three
different security and awareness courses geared toward different members of your
family. Please take a look at the course offerings available and the time slots for each
course. Proceeds from these courses will be donated to both FIRE and the Children’s
Advocacy Center of Rutherford County. Please sign up for any course you wish to
enroll in at FIRE’s booth. All courses will begin, on time, at FIRE’s booth.

Cyber Safety

Stranger Danger
This course teaches children ages
4 through 12 to be on the lookout
for strangers. Child ID kits will also
be distributed and completed
during this course.

This course teaches teen, from
ages 13 through 17, how to be
cyber safe and keep their private
information from getting into the
wrong hands.

Course Times: 11 a.m. and 2 p.m.
Location: FIRE’s Event Booth
Cost: $10, Parents are Free

Course Times: 12 p.m. and 3 p.m.
Location: FIRE’s Event Booth
Cost: $10, Parents are Free

Cyber Safety and Child Abuse
Awareness and Prevention
This course delves deeper into cyber
awareness than the teenager course,
teaching adults how to keep their personal
and financial information safe from
predators. It also teaches adults how to be
aware of potential child abuse and what
steps to take to prevent it from recurring.
Course Times: 1 p.m. and 4 p.m.
Location: FIRE’s Event Booth
Cost: $15
For additional information on FIRE, please visit www.csimtsu.com
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FIRE Brochure
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Fueling the FIRE Course Attendee Survey
Fueling the FIRE
Igniting Passion and Sparking Awareness for Research and Education
Course Attended: _______________________________
Did you find the course(s) you attended valuable?
(Circle One)
Yes

No

Were you familiar with the Forensics Institute for Research and Education (FIRE) prior to this
event?
(Circle One)
Yes

No

Would you or anyone in your family be interested in learning more about forensic science,
FIRE’s CSI: Summer Camp and/or FIRE’s Forensic Anthropology Search and Recovery (FASR)
Team?
(Circle One)
Yes

No

Do you plan to visit FIRE’s website in the future for additional information on forensic science
research and education?
(Circle One)
Yes

No

How did you hear about this event?
(Circle One)
Newspaper
Parent Magazine
Facebook
Twitter
Word of Mouth
Saw it and Stopped
The below information is optional, but completing these fields provides us with valuable research
information for future events: (Circle one option from each category)
Age:
< 18
18-25
26-35
36-45
46-55
56-65
66+

Sex:
Female
Male

Race/Ethnicity:
Black or African
American
Asian
American Indian
Other Pacific
Islander
Caucasian
Hispanic/Latino
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Budget Introduction
All tactics were carefully identified and analyzed during creation of this
campaign’s budget.
The high budget amount provided by FIRE was $3,000.
The budget is laid out in a HIGH / LOW expense comparison format.
Both budgets, high and low, include all necessary promotional materials, media
costs, and event expenses to successfully complete the Fueling the FIRE
campaign.
Please note, this budget assumes that FIRE will cover the cost of all promotional
materials and event expenses. This budget does not take into consideration any
expenses that may be covered by the Rutherford County Sheriff’s Office and any
discounts or free services provided by vendors and/or sponsors.
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Budget
HIGH

LOW

40 Advertisement Flyers
Total Cost = $80.00

40 Advertisement Flyers
Total Cost = $80.00

Rutherford County Parent Magazine Ad
3 Months Deluxe Package
Total Cost = $375

Rutherford County Parent Magazine Ad
3 Months Deluxe Package
Total Cost = $375

1500 FIRE Brochures
Total Cost = $413

500 FIRE Brochures
Total Cost = $260

500 Printed Course Schedules
Total Cost = $60

500 Printed Course Schedules
Total Cost = $60

500 Printed Surveys
Total Cost = $27.11

500 Printed Surveys
Total Cost = $27.11

1000 Personalized FIRE Pencils
Total Cost = $140.00

144 Regular #2 Pencils
Total Cost = $15.00

300 Child ID Kits w/FIRE Logo
Total Cost = $257

150 Child ID Kits w/FIRE Logo
Total Cost = $146

60 Inkless Fingerprint Pads
Total Cost = $299.99

30 Inkless Fingerprint Pads
Total Cost = $149.95

FIRE Silent Auction Basket
Total Cost = $100

FIRE Silent Auction Basket
Total Cost = $50

20 Tables
Total Cost = $140

20 Tables
Total Cost = $140

150 Chairs
Total Cost = $150

120 Chairs
Total Cost = $120

One 20x30 Tent
Total Cost = $250

One 20x30 Tent
Total Cost = $250

3 Bounce Houses
Total Cost = $300

2 Bounce Houses
Total Cost = $200

4 Portable Toilets
Total Cost = $300

4 Portable Toilets
Total Cost = $300

Hand Sanitizer Station
Total Cost = $85

Hand Sanitizer Station
Total Cost = $85

TOTAL = $2,977

TOTAL = $2,258

67

Budget

FIRE Personnel Time

Intern Personnel Time

•

•

•

•
•
•
•
•
•
•

•

•
•
•
•

Contact and visit local law enforcement
departments
Contact and set up internship
opportunities with MTSU Mass
Communications Department
Develop course material for fundraising
event
Advertise internship opportunities on
social media
Interview and select interns
Pair interns on strengths and present
assignments
Train interns
Oversee all intern activity for final
approval
Follow up with local law enforcement
departments to maintain relationship
and discuss fundraising event
Post fundraising event announcements
and updates to FIRE’s social media
pages and FIRE’s website
Coordinate, execute and oversee all
day of events for fundraiser
Evaluate survey, attendance and silent
auction results
Evaluate growth in FIRE’s course
attendance
Determine if return on investment (ROI)
is sufficient enough to follow up with a
different law enforcement department in
another community (ex: Davidson
County, Wilson County, etc.)

•

•
•

Creating Promotional Material – News
Release, Broadcast PSA,
Advertisement Flyers, Advertisement
Block for Web and Print Magazine,
Social Media posts
Event Planning – Contacting and
managing vendors; planning,
coordinating and executing events
Presentation/Public Speaking –
Assisting in course presentation
Research & Evaluation – Reviewing
and evaluating surveys

Total of 75 work hours per Intern
(75 work hours = 1 credit hour)
Interns needed = 6
Total Intern Work Hours = 450

68

Budget Explanation
Printed Flyers
Creative and Visual Services
30-40 Printed Flyers
$80 per Laurie Burger at FIRE
Rutherford Parent Magazine Ad
Nashville Parent Magazine (Owner of Rutherford Parent Magazine)
Deluxe Package – 3 months @ $125 a month = $375
http://www.nashvilleparent.com/advertise-with-us-ii/paid-directory-listing-rates
FIRE brochures
500 = $260
1500 = $413
Pricing per Laurie Burger at FIRE
Printed Course Schedules
FedEx Office Print Online
100 x 0.12 = $60
http://www.fedex.com/us/office/
Printed Surveys
Overnight Prints
500 4x6 one sided post cards = $19.85
Delivery = $7.26
Total = $27.11
http://www.overnightprints.com/postcards
Personalized FIRE Pencils
AnyPromo.com
1,000 personalized #2 pencils at 0.14 each
Total Cost: $140
Free Shipping
http://www.anypromo.com/pens-pencils-more/pencils/thrifty-with-white-pencil-p670587
Yellow #2 Pencils
Amazon
Box of 144 for $15.99
Free Shipping
http://www.amazon.com/iScholar-Gross-Pencils-Yellow33144/dp/B003JFL1WY/ref=br_lf_m_1001148101_1_1_ttl?ie=UTF8&s=officeproducts&pf_rd_p=1884707242&pf_rd_s=center3&pf_rd_t=1401&pf_rd_i=1001148101&pf_rd_m=ATVPDKIKX0DER&pf_rd_r=19RHX18145K70PWZ
PKVC
Child ID kits with FIRE Logo
AnyPromo.com
300 Kits @ .74 for each kit + $35 set up fee (for logo) $257
http://www.anypromo.com/health-care-safety/home-safety/english-child-id-kitp648533?utm_source=PLA&utm_medium=PC&utm_campaign=648533&g=1&gclid=CMKkvJmst8QC
FdU9gQodJl8AZA
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Budget Explanation
Inkless Fingerprint Pads
Amazon.com
6-pack = $29.99
10 x $29.99 = $299.99
Free Shipping
http://www.amazon.com/Rubber-Stamp-FP-07107-InklessFingerPrint/dp/B00H7H3JT8/ref=sr_1_2?ie=UTF8&qid=1427067427&sr=82&keywords=fingerprint+pad+inkless
FIRE Silent Auction Basket
Autographed Forensic Science books donated to FIRE by Authors
2 FIRE Polo Shirts
Professional Magnifying Glass
2 Ticket’s to FIRE’s Death Scene Investigation Event
Tables
Stewart’s Special Events
20 6ft Tables
$7 Each
$140.00
http://stewartsspecialevents.com/store/cart.php?m=product_list&c=21
Chairs
Stewart’s Special Events
150 Bone Plastic Chairs
$1 Each
$150.00
http://stewartsspecialevents.com/store/cart.php?m=product_list&c=22
20x30 Tent
Murfreesboro Table and Tent
20x30 Tent $250 – All Day Rental
http://www.murfreesborotentandtablerental.com
Bounce House
Boro Bounce and Party Rentals
$100 for 13x13 Bounce House
Price is for all day rental
http://borobounceandpartyrentals.com/
Portable Toilets
Stewart’s Special Events
$75 for a special event toilet x 4 = $300
http://stewartsspecialevents.com/store/cart.php?m=product_list&c=93
Hand Sanitizer Station
Stewart’s Special Events
$85 Rental
http://stewartsspecialevents.com/store/cart.php?m=product_list&c=93
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Goal 1
Task: To increase FIRE course attendance by Rutherford County law
enforcement officers by using word of mouth and interpersonal communication.

Action Objective:
To increase the number of Rutherford County law enforcement officers who
attend FIRE’s training courses by 25 percent by the end of 2015.
Method of Evaluation:
Success will be measured by the increase in the number of Rutherford County
law enforcement officers in FIRE’s training courses.
The baseline for measuring the success of this objective will be comparing
FIRE’s course enrollment, by Rutherford County law enforcement officers, from
June to December of 2015 to the enrollment totals from June to December of
2014.

Goal 2
Reputation: To raise awareness about FIRE among the students at Middle
Tennessee State University (MTSU) using social media.

Awareness Objective:
To increase awareness of FIRE among the MTSU student body by 25 percent by
the end of 2015.
Method of Evaluation:
Success will be measured by the number of MTSU students that a) respond to
the internship opportunities; b) are chosen by FIRE to participate in the
fundraising event; and c) the number of hours these students dedicate to their
participation.
The baseline for measuring the success of this objective will be comparing
FIRE’s current MTSU student participation (in its FASR team, its training
courses, and its events and activities) to FIRE’s MTSU student participation by
the end of 2015.
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Goal 3
Relationship: To strengthen the relationship between FIRE’s local community
(Rutherford County) and the organization itself using public events and traditional
media.

Attitude Objective:
To increase acceptance of FIRE within the communities of Rutherford County by
25 percent by the end of 2015.
Method of Evaluation:
Success will be measured by a) the turnout at the fundraising event; b) the
number of people who sign up for the child, teenage and adult courses offered at
the event; c) the number of completed surveys, d) the response information from
the surveys; and e) the number of unique bids at the silent auction.
There will also be a monetary goal for the fundraiser.
Based on a total estimated attendance of 500 people (250 adults and 250
children), the course fees, the silent auction, the donated proceeds from the food
truck vendors and the out-of-pocket donations from attendees, this goal is
$7,000.
The baseline for measuring the success of this objective will be comparing the
Rutherford County community’s current participation with FIRE (in its training
courses, and its events and activities) to the community’s participation by the end
of 2015. Scouting social media and researching the comments, likes and
feedback from posters within the community will also provide insight into the
community’s acceptance of the organization. Completing content analysis of
news articles published about FIRE from June until December of 2015 will
provide results on whether or not the media is focusing its attention on FIRE’s
work within the community. Lastly, reaching the fundraising goal will provide
feedback on whether or not this event was profitable for FIRE.
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Laurie Capper – Account Executive
Laurie Capper is a senior at Middle Tennessee State University.
She is graduating this May with a bachelor’s degree with a concentration
in Public Relations and minors in Marketing and Philosophy. She
currently works as an instructional designer and a communication
specialist for a 300+ person call center. After graduation, Laurie plans to
pursue a career in Real Estate, while also looking for opportunities to
volunteer at local non-profit organizations.

Amber Johnson – Research Director
Amber Renee Johnson is a Senior at Middle Tennessee State University
(MTSU). Amber majors in Public Relations, with a minor in
Entrepreneurship and English. She currently serves as the Publicist for
the MTSU division of The National Association of Black Journalists.
Amber graduates in August of 2015. After graduation, Amber plans to
fulfill an Entertainment Law Degree from the University of Georgia School
of Law.

Emily Spahr – Writer and Editor
Emily is a 22-year-old graduating senior from Murfreesboro, TN.
She has attended MTSU all four years of her undergrad.
She is currently working at DPA Media where she works as the editor
and one of the writers for DPA Media’s online magazine Roll'n South.
Emily is an active member in Kappa Delta Sorority and has served as the
Vice President of Public Relations and Vice President of Community
Service for Kappa Delta.

Austin Hines – Creative Director
Austin Hines is a soon-to-be graduate of Middle Tennessee State
University majoring in Public Relations with minors in Political Science
and Marketing. Austin has found success in his professional career at
AT&T where he has been one of the leading sales consultants for his
store for the last two years. Outside his professional endeavors, Austin is
an active member of the Public Relations Student Society of America for
the MTSU Chapter.
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